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PlatForce Best Prac�ces for Loyalty Marke�ng While 
Solving Compliance and Privacy Issues with Ease
Introduc�on
PlatForce has been in the loyalty marke�ng business 
since 2009. We have been helping customers execute 
on their loyalty and reten�on strategies across the globe 
and summarize best prac�ces in this post.

Offering a clear and simple program with easy to 
understand rules and benefits personalized to customer 
behavior and preferences is a cri�cal founda�on to loyalty 
programs.

Making the loyalty program easily accessible through 
mul�ple channels, whether mobile apps or websites 
or billboards, provides instant rewards and incen�ves 
to keep customers engaged and mo�vated.

Compliance is increasingly important in the digital age, 
as is con�nuous analysis and improvement of the overall 
loyalty program experience for your customers.

We dive deeper into the major loyalty marke�ng components and best prac�ces for each you 
can use today to drive be�er customer loyalty and repeat business.

Personaliza�on is key to a successful loyalty marke�ng program. By offering rewards, promo�ons, 
and communica�on that are tailored to each customer's behavior, preferences, and history, 
businesses can create a more engaging and valuable experience for their customers. Personalized 
loyalty programs can drive repeat business, increase customer loyalty, and improve customer 
sa�sfac�on.

Personaliza�on
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Bain & Company and Harvard Business 

School report that “increasing customer 

retention rates by 5% increases profits 

by 25% to 95%."



A simple and easy-to-understand loyalty program can be more effec�ve than a complex one. 
Customers should be able to quickly understand the rules and benefits of the program, and 
have a clear and straigh�orward way to earn and redeem rewards. By keeping the program 
simple, businesses can avoid confusion and frustra�on among customers, and encourage 
more par�cipa�on in the program.

Simplicity

Omnichannel

Relevance

PlatForce

Mul�-channel approach: Today's customers expect a 
seamless experience across all channels, and a loyalty 
program is no excep�on. By allowing customers to earn 
and redeem rewards through mul�ple channels, such as 
in-store, online, mobile, etc., businesses can reach more 
customers and create a more convenient and accessible 
program. A mul�-channel approach can also help 
businesses be�er understand customer behavior and 
preferences, and make data-driven decisions to improve 
the program.

Relevance is essen�al for a successful loyalty program. 
Customers are more likely to par�cipate in a program 
if the rewards offered are valuable and relevant to their 
interests and habits. By understanding customer 
preferences and behavior, businesses can create a more 
personalized and engaging program that mo�vates 
customers to par�cipate and earn rewards.
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Addi�onal Best Prac�ces

Transparency

Clear and consistent communica�on is cri�cal to 
a successful loyalty program. Customers should 
understand the rules, benefits, and progress of 
the program, and be able to easily track progress 
and rewards. By communica�ng clearly and 
consistently about the loyalty program, businesses 
can build trust with their customers and create a 
more transparent and engaging program.

Omnichannel integra�on

Integrate the loyalty program with other 
marke�ng channels and ini�a�ves to 
maximize its impact.

Data-driven decision making

Use data and analy�cs to track customer 
behavior, preferences, and loyalty program 
performance, and make informed decisions.

 Forbes reports new customer 
acquisition costs have increased by 
almost 50% in the past five years.

Continuous improvement -

Regularly review and improve 

the loyalty program based 

on customer feedback and 

data analysis.

Differentiation - 

Offer unique and differentiated 

rewards and benefits that set your 

loyalty program apart from the

competition.

Emotional engagement - 

Foster emotional engagement with 

customers throughpersonalized 

experiences, storytelling, and 

community building.
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Summary

Next Steps

PlatForce is a company that has been in the 
loyalty marke�ng business since 2009 and helps 
customers execute their loyalty and reten�on 
strategies worldwide. According to reports by 
Bain & Company and Harvard Business School, 
increasing customer reten�on rates by 5% can 
increase profits by 25% to 95%. The success of a 
loyalty program is founded on offering a clear and 
personalized program with simple rules and benefits 
that are tailored to each customer's behavior and preferences.

The loyalty program should also be easily accessible through mul�ple channels such as mobile 
apps, websites, or billboards to keep customers mo�vated. Personaliza�on, simplicity, mul�-
channel access, relevance, and transparency are all crucial components of a successful loyalty 
program. In addi�on, businesses should use data-driven decision making, con�nuously 
improve their program, differen�ate their rewards, foster emo�onal engagement with 
customers, and integrate the loyalty program with other marke�ng channels. 

The cost of acquiring new customers has increased by almost 50% in the past five years, 
making customer reten�on even more important.

Request A Demo to Boost Your Brand, Your Premium Segment Revenues, and Unlock 
New Digital Service Opportuni�es.
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 http://platforce.com/#contact 
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About PlatForce
PlatForce is a leading business building pla�orm that helps organiza�ons power growth with 
mone�za�on and insights. Rapidly iden�fy and validate demand with engagement, automa�on, 
and insights to help predict new sales channels, segment premium audiences, and mone�ze 
new digital business services. The company is headquartered in Miami with offices in Oslo, 
New York, and San Francisco.

www.platforce.com
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